
Interactive media design:
Brand guide 

To make sure the brand-identity of LOOP is consistent I created a brand guide. A brand guide
ensures that everyone in the group has a guide to follow and uses the same style and tone of
voice for all media outings.
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Why?

How?

I based the brand guide on the final stylescape, using the core values as a lead direction:
bold, creative, fresh, standing out for the tone of voice, imagery, typography, colour palette
etc.

What?

The brand guide shows how LOOP should come across to others: bold, creative, fresh
and not being scared to stand out. I did this by using neon colours, sharp fonts and a
bold and straight to the point tone of voice. 

So?

By creating a brand guide I made sure that LOOP’s visual identity is now formed into a helpful
tool (brand guide) that everyone in the group can use as a main lead whenever they design
something to make sure all our work is consistent.

View brand guide below:
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